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Topanga Village offers world-class retail,
restaurants, and entertainment together
in one beautiful open-air destination. An
LAL favorite, it's-a.gathering place where
friends and family come together to shop,
dine, and unwind, while enjoying a taste
of the good life.

The property provides a sophisticated
Southern California lifestyle and is one of
the most productive and highest-grossing
retail centers in Los Angeles County. At
over 500,000 sguare feet, it consists of
over 80 stores and restaurants, including
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TRADE AREA DEMOGRAPHICS

POPULATION
1.8 M

TOTAL
HOUSEHOLDS

605,000

AVERAGE
HOUSEHOLD INCOME

$120,000

HOUSEHOLDS WITH
INCOME >$150K

140,965

MEDIAN AGE
40.52

EMPLOYEES
WITHIN 5 MILES AP :
210,000
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AERIAL & FUTURE DEVELOPMENT

= ! BVLGARI PANERAI
"ﬁﬁ’ HERMES (artier JMMY CHOO B2
w1

> NIWMMWM NORDSTROM  TIFFANY & CO.

VALENTINO @ Swwroe  VERSACE




OVERALL SITE PLAN
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CURRENT AVAILABILITIES
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FUTURE OPPORTUNITIES

within 18 months
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.' ! Natalie V. Wagner, CCIM Matthew Fainchtein Dennis Borowsky
' I I natalie@lockehouse.com matthew.fainchtein@jll.com dborowsky@lockehouse.com
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